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Background:

You are the marketing manager for Acme Automotive. Acme is considering introducing an electric-only four wheel drive car to the market, named the AA-1. The target market is eco-conscious sporty people who like to snowboard and do other outdoor activities. The value propositions are low fuel cost, off road capability, and environmental responsibility. You plan to use a questionnaire to capture public reaction to the AA-1. 

1. Screening: List several questions to test if the respondent’s situation is relevant for your study.

	Screening Questions
	Response

	Screening


	Example: Have you driven off road in the past 3 months? 




2. Warm-up questions: List several “easy” questions to show the respondent the survey is easy to do.

	Warm Up Questions
	Response

	Warm up


	Example: What types of outdoor activities do you enjoy? Snowboarding, etc.




3. Transitions: List several questions to transition the respondent to the core questions of the survey.

	Transition Questions
	Response

	Transition


	Example: The next few questions deal with your off-road driving trips.




4. Complicated questions: List several difficult-to-answer questions, found near end of survey. 

	Complicated Question
	Response

	Complicated 


	Example: Rate each of the following ten off road cars for the following criteria:

- Perceived fuel efficiency – Off-road capability  – Fun to drive  




5. Classification questions: List several questions you can use to segment the market into groups.

	Classification Question
	Response

	Classification 


	Example: What is your age range: 16 – 20; 21 – 25; 25 – 30; 31- 35; 35 – 40?
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