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Background:

You are the marketing manager for Acme toys. You intend to develop and launch a new line of toys. You plan to gather data from your target market to aid success once the new line launches.

1. Research design: Identify the roles for each research method in the table below.

	Research Method
	Response

	Exploratory


	

	Descriptive


	

	Causal 


	


2. Qualitative Research: Identify the roles for each type of qualitative research in your program.

	Qualitative Approach
	Response

	Observation techniques


	

	Focus groups


	

	Depth interviews


	

	Protocol analysis


	

	Projective techniques


	


3. Secondary Data: Identify the internal and external secondary data that would help your research.

	Secondary Data
	Response

	Internal secondary data


	

	External secondary data


	


4. Standardized Information: Identify how you would use syndicated data (such as that from Nielsen for B2C or Forrester for B2B) and standardized services (such as those provided by the EPA to estimate automotive fuel economy or J.D. Power to provide survey services).

	Standardized Info.
	Response

	Syndicated data


	

	Standardized services
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