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	Project Selection and Project Definition


Background:

The following exercises should help you and your team select an appropriate topic for your research project.

1. Select 3 candidate concepts, then indicate how you would approach the 11 steps of marketing research.

	11 Step Process
	Project Concept 1 
	Project Concept 2 
	Project Concept 3  

	1. Establish the need for marketing research
	
	
	

	2. Define the problem


	
	
	

	3. Establish research objectives


	
	
	

	4. Determine research design
	
	
	

	5. Identify information types and sources
	
	
	

	6. Determine methods of accessing data
	
	
	

	7. Design data collection forms
	
	
	

	8. Determine the sample plan and size
	
	
	

	9. Collect data


	
	
	

	10. Analyze data


	
	
	

	11. Prepare and present research report
	
	
	


2. Define the problem for your favorite concept using the table below.

	Problem Definition
	Response

	Type: Failure to meet goals, or opportunity?
	

	Cause(s): What are the possible causes?
	

	Alternatives: What are available alternatives?
	


3. Define the research objectives for your favorite concept using the table below.

	Research Objectives
	Response

	Sources: From where will we collect data?
	

	Info: What information is required?
	

	Unit: What is the unit of measurement?
	

	Frame: What is frame of reference for question? 
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